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MESSAGE FROM THE PRESIDENT

#HERCHVED

Miwako Date

President & CEO
MORI TRUST CO., LTD.
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Create the Future
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The Mori Trust Group is a constant industry leader in developing new products, business models and value propositions predicated
on the future needs of the marketplace. In addition to building a plethora of major mixed-use development projects featuring
cutting-edge technology and systems, we have played a pioneering role in many areas over the years by introducing the first
membership-based leisure resorts to Japan, being the first industry player in Japan to actively embrace luxury foreign hotels, and
setting up the J-REIT market.2030 and beyond.The Mori Trust Group is committed to providing exciting and rewarding visions of
the future designed to provide better access to new technology and social configurations and promote synergies between the two,
both in real life and in cyberspace.
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Across more than 70 years, Mori Trust Group has
been active as a real estate developer involved in
large-scale complex development in urban centers
of Japan as well as in the hotel and resort
business in major vacation destinations.

The Group origins lie in the Mori Group, which was
founded by my grandfather, economist and
entrepreneur Taikichiro Mori, to engage in real
estate development in Japan’s urban centers.
Subsequently, Akira Mori, the founder’s third son
and also my father, inherited and continued the
development of Mori Trust. | succeeded him as
President & CEO in 2016.

This year marks the milestone of our 50th
anniversary in the hotel business.

In 1973, ahead of the growth in leisure demand,
we established Japan’s first corporate membership
resort, LAFORET CLUB. In urban development, we
have been redefining the approach to city planning
by attracting luxury hotels which provide urban
functions that enhance the international
competitiveness of Tokyo since the start of the
2000s. Furthermore, in regional areas, we have
worked to revitalize local economies and develop
Japan’s tourism industry by attracting
foreign-owned hotels.

Our business strategy is built on the three pillars
of real estate, hotels & resorts, and investments.
Under our medium- to long-term vision “Advance
2030,” we aim to achieve new investments of 1.2
trillion yen, sales of 330 billion yen, and operating
profit of 70 billion yen by fiscal 2030.

Rather than preserving the past, business
succession involves undergoing a ceaseless
transformation for the purpose of carrying forward
the passion that we have inherited into the future.
Going forward, we will continue to generate new
value while responding to the needs of a changing
society.



THE GROWTH HISTORY

BEOHDH
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FOUNDING OF MORI TRUST GROUP
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Founded in 1951.The Mori Trust Group has been involved in advanced large-scale mixed-use developments in a premium area of central Tokyo

that serves as an international base, while also opening hotels and resorts and pursuing operations in leading resort regions all around Japan.
Through prior investment predicated on reading current trends, the Mori Trust Group has pursued operations at each stage of the Group.
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Real estate, hotels & resorts, and investment.Continuing to underpin our three business directions,
we at Mori Trust will keep thinking outside of the box, in order to undertake challenges in new realms.
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FINANCIAL DATA BEA#T—% 20254388 (FY2024)
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Operating Revenue Operating Income

2,81 B &M 281.6 billion yen 540 &M 54.0 billion yen
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In FY2023, we formulated our mid to long term vision “Advance 2030,” in which we aim to invest 1.2 trillion yen in our
business by FY2030 and achieve net sales of 330 billion yen by the same year.
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Rental Related Business
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Hotel Related Business
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Real Estate Sales Business
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Other Business
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It’s about more than simply working in comfort. Clearing a path for the potential of the city, the

people, and the companies, with an office designed to evolve business in itself. It's more than [ Il = EUR T

just having a luxurious stay. It’s about waking up the latent potentials in culture, nature, and
this country, one after the other. A hotel that leads the way toward becoming a leading tourism I ﬁﬂ. ﬁ
nation. Also, the creation of a future full of potential, one that gives rise to new innovations,

advancements, and safety, as well as new businesses and investments. We’re more than just T..r-.,‘ = w » \ —

a real estate developer. We are a “potential developer,” generating new potential throughout
our business domain, up to the present and into the future.
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DEVELOPMENT & OPERATION SRp—

REAL ESTATE Fanzpaseiss MANAGEMENT SYSTEM ¢ zmus BCP&DCP &cp-per s

EHch38%. B SEOLHMTERLE/9N\Y%E BYOLE- B EHBLTUVWET, BCEACTIERNNDEELED XX TEER MADIRATLEGE LR R RZHHEC

Our property planning and design services are backed by longstanding experience and expertise in sales, Bfii- /N7 (& MR ECRETERY —E22RH BRI TE Bl

management, and administration. With management technologies and expertise that have We conduct ongoing training to enable accurate
answered the constantly evolving needs of advanced operation of proprietary systems and advanced
companies, we provide management services best-suited for equipment.

each individual facility.

PLANNING DESIGN
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The administration structure is predicated on
consolidation at three key facilities

DISASTER PREVENTION PERFORMANGE 55ttt (smmm—iu ko — rrsro=6)
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SBHHNLEEEEREERLTVWET, Achieves seismic resistance performance 1.5 times higher than is HRT7—I)LRF—MNRRO I E R T
) ) ) o o o required for general high-rise buildings. Vibration control technology
Mori Trust acts as developer, responsible for identifying potential sites for hotel development, building brand engagement, and at Tokyo World Gate Akasaka
lanning procedures. Mori Trust Hotels & Resorts is responsible for facility operations, hotel management and facility enhancements —_
pannng e P yop ° / THEBOSHEAMNN—TIABROFEAREME L.

designed to optimize the user experience.
Equipped with a high-capacity emergency generator capable of covering

80% of the power consumed during one normal week.
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MORI DEVELOPMENT rnoing J oesienine

BEEEORVRTIVESR THE OPTIMUM OPTIMAL
TRU ST Hotel development with high asset productivity LOCATION SOLUTIONS

MORI TRUST  OPERATION

HOTELS & RESORTS RBRRTIVEE -IRXIAV B EETDHJAIPG

Optimal hotel operation and management
MANAGEMENT
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Centralized seismic control

(seismic isolator + oil damper)
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Core vibration

(seismic brace + low-yield steel)
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Unbonded brace
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Oil damper e s i R ——

EXPERIENCE OF GREAT EAST JAPAN EARTH[]UAKE RAAKERTORER
MORI TRUST  MANAGEMENT pirerosos BERRAEEE RS 2011 EOEAFAKERTHAMERNSIAS T4 D
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Optimal property operation and equipment management
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COLLABORATION PRNEZEEFOELE,
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Trust City were used to protect the BCP of corporate tenants and ensure
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their homes.Regional networks were set up with Tokyo head office and

To5UREDEEZRBZI LT, LEREMPEBBINEY—ERZEBRLTVWET, the Mori Trust Group facilities to facilitate transportation of materials and

, . ) HHBFDORBEBAR—RELTERZ M RAQRITULERAADHEKEDTZ A
supplies, and provide support to those affected by the disaster. Power supplies for mobile phone charging spaces Well-lit indoor shelters for evacuees

Drawing on our extensive experience and expertise in both development and operations, the Mori Trust Group works with international
hotel brands that are closely aligned with our values to provide a range of high-quality settings and refined services.
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SUSTAINABILITY VISION  +27rcuz sgesas
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We devised our vision in order to let an approach for the sustainable social realization accelerate.We set seven
priority themes of a slogan and aim at sustainability management of the whole group and the achievement of SDGs.
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From urban planning to future planning

Safe and secure Environment Innovation
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Eﬁﬁ 2B V =i soso | Qe

Work / Lifestyle

Wellness Diversity

Compliance /
Governance
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RENEWABLE ENERGY =msmsezxn—
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We are fostering the use of renewable energy with the aim of reducing our energy consumption and COz2 emissions.

AHY—F—FZE Mega-solar project MORI TRUST ENERGY-PARK IZUMIZAKI
BEFRIXILF—OEA-BELthE HaTHZANELT . AHY —
F-EBXZERULTVITY,

Through megasolar projects, we are embracing renewable energy and contributing

to both local communities and society.
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BIRIF— DI Energy storage solutions BRID-SCALE BATTERY ENERGY STORAGE(image)

TeraWatt Technology.PowerXB L URKAEEMEEX 77 READ
BEZBUT.BEEMOREMMAR - £E-ERICEFSLTVET,

S o,
We are committed to promoting research, development, and production of hlil;

storage batteries while driving uptake through investments in TeraWatt
Technology, PowerX and grid-scale battery energy storage funds.
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EILADBIRXEA Introducing renewable energy into buildings
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We are powering select rental office buildings with renewable energy.
*Limited to properties with which we have an electricity supply and demand contract, excluding
limited-time operation buildings and small-scale rental buildings.
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In September 2023, Mori Trust Hotels & Resorts reviewed the amenities used
at 18 of the hotels that it manages, reducing the volume of plastic used for
amenities in one year by over 16 tons and achieving an additional 88%
reduction compared to the previous year in fiscal 2024.

GREEN AMENITY  sstpase
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Urban forests give city residents a place to relax and recharge while enjoying the benefits of nature.
The Mori Trust Group helps to develop attractive natural landscapes for our precious urban forests.
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In order for the Mori Trust Group to grow and prosper as an organization, it is vital that each and every employee feels
supported within a workplace culture of individual wellbeing and autonomy. To this end, we are committed to providing a
supportive and welcoming working environment that allows for a variety of different working arrangements.

BREEEERIZA T3FFLBHARE ABEFURE
Health and productivity Platinum Kurumin Certification Eruboshi Certification
BEELANRETS EESEAELY, +4 E4SHEHALY.
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DESTINATION OFFICE 5z5<%—s 324742
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DESTINATION OFFICE presents a new vision for the modern office at a time when industry is moving to
redefine the very role of the office. DESTINATION OFFICE is designed as a more attractive proposition for
workers, offering greater flexibility, more effective means of communication and enhanced worker
engagement.

JVALUES 525+ x—savt7 222893320 E%

ENERGY =+o-
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A workplace that allows the organization to evolve

organically through the incubation of new ideas and
the natural energy inherent in innovation

AIa1Z7—2arPXEDREZRBLT,
HBEO—GFRE2EH. KB =HEET BI50

A workplace where better communication and culture
fosters empathy and unity of purpose and in turn
promotes innovation

C0ZY -s»-

BOMORSTEBELGRIHMICL-T,
DEEBICHEETN. B25LLVWS N3G

A workplace that is both relaxing and stimulating,

providing the ideal environment for your people to
maximize their potential

OUR SOLUTION vya-sa>

CREATIVE FLOOR WORK SELECT
YUIAF47 707 T—4tELIk

WORK AGILE
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PORTFOLI0 #—ro+u#
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Ideally located for global corporations

WA T4 ZRROMEICIRD

BOSTON

NEW YORK

NORTHERN VIRGINIA / |
WASHINGTON, DC. 7> hDC

MARUNOUCHI stop
KYOBASHI =i
GINZA R

SHIMBASHI  #7i&
TORANOMON =3
AKASAKA iR

PEBODHSBR_—XICEFRICWIETS.
NETFTHSI > OBEHEZRHEHBED
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Providing unique delivery specifications
that flexibly respond to the diverse needs
of clients and increase the degree of
freedom in interior design.

. - L —
ERAEL SRE- B BE-RERD T+
O-7v7ET2PBICEVSERIRS
374 A IKVERE-ZIRIBF 7,20
SHNTFaVY,
We provide office consulting at every point
in projects that promotes and supports the
creation of the offices that the clients want,
from preliminary surveys to design and

construction, as well as follow-up after
relocation and renovation.

7 =7 RLZADBERER D HERKREE
%471 AREDPDCAZERTZ/N\17T
Uy RI—OBRDT7—I AR—IEBY —
JL(p.38&8R),

We offer a workspace management tool to meet
the needs of the hybrid work era. This workspace
tool paves the way for a PDCA cycle that
enhances office management, such as solving
problems with free addresses and revitalizing
internal communication (see page 38).
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REAL ESTATE

r—r7x)F

" CLICK HERE!

TOKYO WORLD GATE AKASAKA swz—i k5 — iR

ERELEL GIFXIEE S (CER 3 R HRE
THRRIUT CH VT, EBKEDHEMEED
BENABAD=—XE BT EE - XRIEHER
ZOEHICLY. AT TORBHSHEEELE
¥370V15h, SIE R

)

%\
by Iil%é%%ﬁﬁﬁs}?

Akasaka is a highly cosmopolitan area of Tokyo with TOKYO iﬁxNJﬂ% y
numerous historical sites that provide fascinating insights HJG QKE:ATLKE i
into the culture of the Edo period (1603 - 1868). Tokyo

World Gate Akasaka promises to make Akasaka an &gs

internationally competitive hub offering overseas visitors [\f‘

world-class accommodation options along with a range of
stimulating historical and cultural facilities.

Sky Lounge zhr35%>o

27FB AAAZO VIR AT L TR MREBEN BB SHRITIHEEZ
HA.BREODBHVEZBHUEERTI . 471427 —H—HEHIC
BELKO2ERRTEIHEZEI.RETENMZESRRFMT7%E
YR-MLET,

The 27th floor is equipped with a rooms that fulfill a variety of functions such
as the sky lounge, a café, terrace, and merchandise store, which we have
consciously designed as a space that connects with nature. We have put
together spaces that allow office workers to work, relax, and interact freely,
and support a comfortable and inspiring business life.

THotel Tokyo 7> &7 k%3

BREOAMZIBFEIvarv RIT VRS ITVaTV—- 5472914
RTFWTFURELVT HRTRECEELBNT VIV EOBERMAE
3Lt C FHUZRBELLBLRZVWVT—ERZRMHLTVLET,

As a mission-driven, luxury and lifestyle hotel brand that coexists in harmony
with nature, 1 Hotel Tokyo offers a high-level fusion of sustainable construction
and superb design while providing exceptional comfort and unparalleled
service.

Historical and Cultural Centers = - stiesisiess
FIRKNBROKBERM B EIRXIEESICIEZAZAFANRTEL.
EEEIEHIEHFZERITBIRIRIV7 IFRILERRAR—AD
2a—-YTFL.KR=INEEHEUL.AREIV7EEOEELDOX{E#IE(C

— e = W o
HRT—IL K5 — MR FIRRSZ N5 T— 2025 4 AlTwEsy
Town name: Tokyo World Gate Akasaka | %% | Building name: Akasaka Trust Tower F ih P&, T Pe& To the present day, the Akasaka area is dotted with famous places conveying

Completed : 2025 Floors: 43rd floor above ground, 3rd basement floor Edo culture, such as the Akasaka Hikawa Shrine and the remnants of a

prom T daimyo's mansion, forming a unique cityscape. In response to that, we are

1 EiE 17 2 o 2 o o - developing an Edo-style dashi float exhibition space, a museum and a hall to

# m y m (54389 1) y m (71450.5 ) g e preserve the history and culture unique to the Akasaka area for future
Maximum height: approx. 210 m Site area: 17,980m Total floor space: 236,200m generations.

FT74R BT, B—ERTIN=RXD N 2ayT&ULANIY YUy, BRZIERSR. BEXEREMHR

Uses:offices, hotel, serviced apartments, shops & restaurants, clinics, facilities to support tourism, facilities to promote history and culture

sryupfri!

RRT—ILRGT— Rl
HANYTLy NDIBHRARR. 2026 F3ARKRDEDTHY  SREBSNZHANBIET . FLETDCEG/N—RABAA-—ITHY KRERELBVET, ;%ﬂ](;i%%ﬁ@ ’

HEEREEXAOMSEHEERERSEHERARYOGEETY.
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https://www.tokyoworldgate.com/akasaka/?utm_source=link&utm_medium=gp&utm_campaign=26

REAL ESTATE

PURTFU LI 0 ' =y TOKYO WORLD GATE seso—nir—r (QQildilaiak

ERMCBRARIMTONTVAR/F- BRI 7 T ERE XA LTHF L AF 2R/ T— M m G

BEZIES  ERYIRSIRISNEEEREOAFERESRRTOY LI M SRIBALDEFY TR BIE
TRIRELREEZ R ZZTHL7—D—OREREZRBLECH "V IVIA(T1 7 -2 T 1" E LT IRE

MEEBT—0 71 ADMERRHLET,

As an international business hub that takes on the mantle of being the gate connecting Japan to the rest of the TO K YO

world this is a large-scale mixed use development project, approved by the National Strategic Special Zones Law,

in the Toranomon and Kamiyacho area, which is under selective redevelopment.Drawing together comfortable
environments that attract diverse people to interact and create, the Tokyo World Gate offers people who work W O R L D G AT E
there a new city and a new work place, as a creative metropolis that inspires and imparts innovation to them.

EXPANSIVE GREEN SPACE CONDUCIVE TO CREATIVE THINKING
IVIMT 1+ 7R RBE2ECHEALGRIBERM

i DEREEZAVERE EMSRIECEBLUZES N —T2ET35H5,500M0ONE
HOFK I ZOLHOELCRGVTERERER L BRCVLH SRR IBES"
ZHRTBIENTERKDT 2B ELERL. HIBBAROREZ B, (BB EFTR
{ERBEHEETZIFA2E ROBHEICHVTBHRICHBEIRE ZRE,

Landscaping at Tokyo World Gate has been carefully designed to be faithful to the local region. The
showpiece is the 5,500 mi Fukishiro no Mori, featuring a diverse biotope including many local native
species, along with the historical Fukishiro Inari shrine that has enormous significance to the local area.
The spacious waterside terrace, an oasis of calm amidst the hustle and bustle of the city, represents an
additional productivity space for office workers. The landscaped precinct won the President's Prize at the
42nd Urban Green Space Awards run by the Organization for Landscape and Urban Green Infrastructure.

e L —

TOKY0 WORLD GATE CoCo Lounge

REULEESRRFA72EHBEL . LVEDTINIA T4 T LBNBZ 9P IIT
TTOKYO WORLD GATE CoCo Lounge(Ja5w>2)1.MCo-working.
FComfortyTCommunication i & #4 R Co- 1A EF N3G ZBIE L. K
BIVVIEEMPIINRRAZVF EFIV DI aBREREERM TS, FV0D
DNEREBADKAT FAANETIERTESRBT—IRIMINDERICERT 3.
The Tokyo World Gate CoCo Lounge, an integral part of our vision for the future
business office, is an open lounge area featuring "lifestyle concierge" and "wellness
lunch" facilities as well as direct access to the outdoor waterside terrace. The CoCo
Lounge takes its name from the key ideas of co-work, comfort and communication
(all beginning with "co") that define this dedicated creative space that has been
specially designed to support a variety of different working styles.

T S g

o

e

s

CoCo JAPAN a+i<y

TRIETERIIRRIEE T RIEID 4 DOEEIRRAEZ
BU.EMOBEBHPERZICH LT BFRMOERZE GO CD’
RAAPRTZODOXEEITS7OSIIMNHIIVY
FTREIOUREVTREBELULEROERT RFEZTS,

The CoCo Japan project is dedicated to identifying and nurturing the development
of outstanding goods and products from all over Japan, then following up with
targeted interaction and marketing to local governments and businesses in Japan
and around the world. The CoCo Lounge is actively involved in the marketing
phase, with goods and products on display and available for sale.

#E | RE7—JIRF—h 2y | HBEINSR A T— wT 2020 . 38 3
E2y o Town name: Tokyo World Gate g2y Building name: Kamiyacho Trust Tower F h BE. R 123

Completed : 2020 Floors: 38th floor above ground, 3rd basement floor

BT | il 1(4,903.5 1F o i T [ s . ' '
% m y m (49035 £7) ,i J4m(6o,129.2t¢) A : v

Total floor space: 198,774 m e X 4 = X
TRy R FCoCo Delil - D% | 1

Maximum height: approx. 180 m Site area: 16,210 m
= | ZTARAVTFLORAEXBRBR.DBELST VR 9927 )—KRFI (RRIT+>3avE/F).
BEE | H—ERTN—bAY N ABEANRERRER. >av7&LAN Y #itt

Uses:offices, conference center, industry training center, subdivided residence, luxury hotel (The Tokyo EDITION, Toranomon) and serviced apartments,
medical facility for foreign patients, shops & restaurants, shrine

FlEC55H05


https://www.tokyoworldgate.com/kamiyacho/?utm_source=link&utm_medium=gp&utm_campaign=26

MARUNOQUCHI #owm
KYOBASHI e
GINZA AREA  smru7

|

FORABMS AT 4 MARUNOUCHI TRUST CITY

O 2wy ) FRER SHANGRI-LA TOKYO

REARCHEC. SRFEERYE B N
EHDERBOESRR-BHRNA e, L e
Business and tourism base adjacent

to Tokyo station with a luxury feel and
rich international flavor.

i ol 2 = 4
R - P T

HORMFZANT T IZZE5DS

B E A 0 12,026.77m 3E K @ 74 : 180,574.94m

[AgE] o [NgE)

JERETE: 115,379.68m | FEPREM: 65,195.26m

B HUdEI7REMTARS B i E19REIBTIR
TRAR: BEAATIVESR | TRAR BHMEHEREE
%  TI:2008%11A %  T:2003%98

RRRZERETZIHEAZRRTS
ESRXR-BEIVT

Japan’s preeminent business and commercial area
centered on Tokyo station.

T O L

r
:
G
:
:
4
¢
4

RIENSANY D — KYOBASHI TRUST TOWER

O aA—=Mr—R-N1-<UFA vy~ COURTYARD BY MARRIOTT
RERAT—>av TOKYO STATION

RRREBEDHEMRICAEL.
RIIRDB KR EEZ B
Situated at a nodal point between Tokyo station and

Ginza, fitted out with leading disaster prevention mgﬁzwq_
functions. FHEECE5h5

# Hh [ 74 : 4,403.86m

%E PR & : 52,470.87m

P& 0 b E21RE, 3R
TEHE: BB ATIVIES
i I:2014%28

TORANOMON -Vl

REAL ESTATE

KEEHLEBEL. SHOXREFTRRENEDT.

ERESHRROS AT T
AKASAKA

R

An area that symbolizes Tokyo as an international city, with many embassies

SHIMBASHI AREA FETY T and a number of large-scale redevelopment projects underway.

EE i

i

WIlAH—F>  sHIROYAMA GARDEN

BABBE/FTVTICHITS.
BEAEDESBHDEERN S Re—2
A leading landmark of a high-end combined-use city with

business and residential functions adjacent to one iyﬁ|\37\|\97_
another in the prestigious Toranomon area. FMEI5505

BIETE: 27,151.08m JEPRTEITE: 127,252.96m
FTERT BB EE. EH B T:1991411A8

BRSNS D] ¢ BIUNSRNI—R @ RYT—F AR | [BRERRE]

AR BHMES | AR aE . FRiR: AfEEE R BB
It 37p% C 128 | bR | H b 10BE
HITR: 2B TR AR | HITR: 2B DR IRE

L

RREYBEIT 1% Tokyo SHIODOME BUILDING
O aAYSyRER CONRAD TOKYO
SREEICHHEL ERBECRRZEZ—E9 3.
SR AT

An advanced urban space adjacent to Ginza with
sweeping views of Hamarikyu and Tokyo bay .

FEcs55m5

MU EE: 17,847.67m

%iE PR E & : 191,394.06m

P& 2 B3RS 4R
FTERE: BEBR.ATIVLIES
i T:2005%18
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SHINAGAWA =z
MITA AREA =mzvu~>

ERZ=ENSORBVWTIEREZFES.
RERDOMILBKEDEE

Conveniently located at Tokyo’s new transport hub with
ready access to an international airport.

i
E‘i'
.

- nith s

fEXIUN S AP T4  GOTENYAMA TRUST CITY
OHRRERIVF v NRFIL

AFEBRIoHE<ESR-XEE
MHEARCHRS IR R

A symbolic development that fuses the historical and

cultural legacies of the Edo period with urban @mgur52rs7—
development. HMEI5505

TOKYO MARRIOTT HOTEL

SAHNTERE: 33,044.71m (HAREE #6,800m)  HEFRERE: 117952.22m

FTEMAE BB AT RTIVER % I:199043R
[RLNSZ NS D—] ¢ ERERYVA Y NETIV ¢ ERLNSRRNO—K]
A& EHMIES BEBRATIL L REE

H#h b 210 . b b 256 o b 250

HITF: 3 M 30 T 3B

KIFEMTEIL

B E S 14,565.52m
JiE bR T 75 : 26,980.68m
] Bt E14RE, R 3
FERAZF F74R
i T:19944%7H

MITA 3-CHOME PROJECT

(R#¥F) =A=THZ7O0>zIhk

RS- NIV IMREEO=HI 7 L. BN EER
11,000M O ERAFETE % RET,

We are considering a redevelopment project involving a site

area of some 11,000m2 in the Mita area near Takanawa
Gateway Station.

OSAKI MT BUILDING

J e
Kl MT E)1
FllIC5505

SENDAI AREA

wexv7

RIBZRRIBZESRXRZRIVT
B EXLICEATERZEBH

A leading business area in the Tohoku area,
a highly historical and cultural major urban area.

WEaMSRAMT1
O AT ERTIVILE

| CLICKHERE! 1
Rt—D&ETZHEBZ7RY—5.
EER K- BCPHRE® EiT
The highest landmark in the Tohoku region, fitted

out with advanced disaster prevention and BCP  {4r52hs 7+
functions. FHMICBE505

SENDAI TRUST CITY

THE WESTIN SENDAI

7 AT

% H#h E@ & 13,550.52m

E PR E 7 : 125,295.96m

P& 2 th 370 R 2R
FEAR: BB ATIVES
% T :2010448

REAL ESTATE

OSAKA AREA
KRTYT7

BAEHAZRRTZTH-EHE-
Xt -RBOHROLITT

The central area for government, economics, culture,
and transport in western Japan.

EREORBENDERTHS
HARBRRICEEADFEEDOFT VA 714 2EI

Office building in a prime location adjacent to

Shin-Osaka station, the transport hub of Kansai. FARNSZNT T —
HMEIIE5h5

B E A& : 5,816.35m
3iE PR [ 74 : 48,115.30m
B 2t £ 21, #h 2B
TERR EBHA.EH
% T:1994%418
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https://www.trustcity-g.com/?utm_source=link&utm_medium=gp&utm_campaign=23
https://www.trustcity-s.com/?utm_source=link&utm_medium=gp&utm_campaign=23
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I T XY ﬂﬁ'ﬁlﬂ United States of America

BOSTON xx k>
10 St.JAMES AVENUE/75 ARLINGTON STREET

BEXEWNYIRIMRXICABET S
ERMEEEIEEI0O0FRBOESRNA 71 REIL

A modern high-rise building and a historic office building built over 100
years ago located in the highly prestigious Back Bay area.

[10 St. James Avenue] [75 Arlington Street]

E¥WEE: 565,793 sq.ft BYEE: 258,979 sq.ft
AIREE#X  (#952,564nm) T HEE S (#924,060m)

B M E19BSHTARE B 2 E10BSBTRIR

% I:2000& 4 I:19135F
: (2009F~20135)/A~33Y)

BOSTON #zr>

15 NECCO STREET

RANHDA /A= a v HIRICIEESN. SBOBED
BAFNBY—R—MNRTD.SKR&F T ADFEAREE

We are undertaking a lab and office development project in the
Boston Seaport District, which has been designated as an innovation
hub and is expected to grow from here on.

BMEE 345,995 sq.ft
TIEETE RS  (#32,143m)

B MRS it E120E
% I 2024%

WASHINGTON, D.C. »>>r>bc

601 MASSACHUSETTS AVENUE
THERPHERNICHERART v I EELNEETS
IV7ICUETBRIBEREICEENZT 70 REN

An environmentally-friendly office building in the heart of the business
district amongst government offices and leading global tech brands.

B EH: 478,882 sq.ft
TIHETE &  (#944,488m)

i o E11RE tER5RE
% TI:2015%

Courtesy of Alexandria Real Estate Equities, Inc. @4

NORTHERN VIRGINIA /s—o =7t

2235/ 2245 MONROE STREET
TYIREPT—IEVHI—HEBEIBZIVTIC
fIET328DF 71 REI

A two-story office building located in the technology precinct
surrounded by leading tech brands and data centers.

[2235 Monroe Street] [2245 Monroe Street]

E?WEH: 161,359 sq.ft B¥EE: 162,357 sq.ft
TJHEETE  (#14,991m) FIREEF&E  (#15,083m)

BB e B EotmEem
% T:20024 - T:2002%

NEWYORK -:-3-»

245 Park Avenue

BH-MeOPLMTH BTy RY I T T ICHEL,
ISUR-EYNSIIRICHTERZLEF 70 ZXEIL

Located in the Midtown area, the economic and cultural core of NYC,
this office building is directly connected to Grand Central Station.

BYEE: 1,782,793 sq.ft
A EEE

AIRETE S (#9165,627m)
Fi& # #h EASPE BN R U/ R—S 3 V)
23 T:1967% %2027 IR—2aVRTFE Exterior of the building

(current condition prior to renovation)

NEWYORK -:-3-»

35 Hudson Yards

Za—-3—U- XNV ORBREEERE IO I
TARY Y —RIZBHRITBELBOVEDT . F714RA%
RTIEDABTBESEN

One of a group of buildings comprising Hudson Yards, a large-scale

development complex project in Manhattan, New York City, this
mixed-use building contains offices, hotels, and other tenants.

HE PR 75 : 1,095,248 sq,ft
(#1101,752n)

B 3 o £ 7205 (BR7S % & 1~30p8)
% I:2019%

35/\RY Y —R?D15-29B%ICA B9 3 TEquinox Hotell (3.
BR714y NRRELAKPOICBATIIVLN v I RED
BEEIZVIINRRACHELESIDaT V-1 29141
RTILT HUEVDOBARTIVTEY T,

Located on the 15th to 29th floor of 35 Hudson Yards, the Equinox Hotel
is a luxury lifestyle hotel that specializes in wellness. Our first hotel

REAL ESTATE

[
W=T Ry TNR—AA=Y Y /R—2a ik
Courtesy of SL Green Realty Corp. &

asset overseas, this hotel is managed by Equinox Fitness Club, which is

IO4)v %9 X-7-F)L EQUINOX HOTEL [BE#|212%

growing its high-class fitness business primarily in North America.
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| SMALL OFFICE  z-n+7. 2%

COZY WORKS o—s—o—»z (CEELEER

E59&LSC@m< at living"Z2aY 7N BOOFEREENBRMEBERLUBR T FIR— 70 2E
A7—F2 IS0V Y. FB3TAELVRIDDESBRELBERETFIR—-MNET. 7—H—DIIIIT1ET1 %
HR-MLFT,

Based on the concept of "at living" where you work as if you were in your own home, these private
offices and co-working lounge combine the convenience of the city center with a rich green space. With
comfortable space and privacy that gives the feeling of being at home, we support the productive
creativity of your staff.

Cozy Works Kamiyacho 1->—7—4z mam

ERESRXRRAUREVTEBVECER B/F- a8V T (IC
UMTE. ST AT4REDT—F LI AR 2 HABHENE
DEVWFT12R,

Located in the Toranomon-Kamiyacho area of Minato City, which is being
developed as an international business base, we offer this highly
convenient office building with shared offices and co-working space.

BT 1 # 3SR MY O — 4R
m 7&:1,025.15m
E  H35E

Cozy Works Gotenyama 1—>—7—4 2 @8

HeoEFEISHENAHZRICIAETNEELrNEREET7DO—
VoI TREFRETFHA4F -4 742,
Away from the hustle and bustle of the city, this designer office is

surrounded by greenery and finished with stylish interiors and wooden
floors.

P 1 #: @RL SR MY 7 — 30
m #5:622.83m
T OHN=E

REAL ESTATE

| RESIDENCES ==

SHEBIATRAIMNICHETZI—FoaHk LT

BURVERERGHAIC.HEAOEBLEECAREESEENMETL SR LETEMCRREZRHTIS. EH - FEEEFLEZERALTVET.

A range of beautifully refined and sumptuously appointed residential spaces available for lease or purchase in
carefully selected prime city sites, offering a relaxed environment steeped in character.

1 Homes Tokyo

1 Homes Tokyould. BARMELDZ 5 17— 547 A9 1ILRFILT THotels ]
T35 REBULEAIOTOH—ER - LS FYRTT. M ETHYAENEY 2T T
BFHALE FEBVEY—EZDHMAL. RSN RELEAGBREERLET, HOMES

1 Homes Tokyo introduces 1 Homes to Japan through its first collection of
serviced residences. Grounded in conscious design and sustainable
architecture, each home is thoughtfully crafted for modern living. Elevated
comfort and attentive service come together to create a residential
experience where living feels effortless and intuitive.

7L tE—-XKBESB The Residences at The Tokyo EDITION, %' - LS FYRARNAK

FORETSEINE SHIBUYA TOMIGAYA Toranomon THE RESIDENCE ROPPONGI
T 3 RRERRA X i i RREREX Ft 7E ith: RRARAX
% T:2022% % T:2020% #®  T:2019%
7 8 70F (9:8) B F #8107 (938) ®FE 8 71F 98

ﬁthh * l/:/??:/'\")l'ﬂ'_ l:ZHE:‘:\T‘%’H: Mori Trust Residential Service Co., Ltd.
MORI TRUST I avDBREER I 74—LET5HFMNANIIN—TRE ERH I a v BERBRMELT.
RESIDENTIAL SERVICE SBELERE/INIZENL VW DOETEELSHRELBESLEYR—MUEITET,

Part of the Mori Trust Group, Mori Trust Residential Service provides mansion apartment administration and refurbishment services as a
well-established brand with history, drawing on extensive experience and expertise in apartment administration.

24


https://cozy-works.com?utm_source=link&utm_medium=gp&utm_campaign=23

AREA MANAGEMENT

AREA MANAGEMENT rureash

TEEDO#AIETREKROBE . TVTICHROHZIEE -FHEEHEL. LN -BENFEHZHCAW. . S
IVT7EGTHICRZAZZEZBIETCo-Creation 12V E7MCIVTIRIAV R ZHELTVET, GDTENYAMA AREA @Rl CLICK HERE! =

Wanting tp establish a historical Iegacy_and create the future, wg are promoting are.za managgment under the concept of FREEREE U7 HERETEBDONTHAES . EROEKEEEO.
co-creation", where we collaborate with surrounding companies and organizations, to jointly create a cultural and JO-NILEE-T/ DKWL E- ITEELIERBU. BAREEZEGZETBHA,

economic dynamo of activity.

CLICK HERE! .

KAMIYACHO AREA #smzu7 \

HRAEAXBOEHALDLHZ RRPBROEBEFHL A,
DVIATATRBAPEENHRDHSEZY HELBMENEITNEITIEA,

An international base in the heart of Tokyo that will link the world with Japan, and the city center with outlying regions. Our
goal is a town that continuously generates new value, attracting creative people and corporations from all over the world.

A HE God Valley RS
REERBZETETHAA God Valley EYay RRICAFE3IDORE

SERKDRE \ J.BFEHFDRE

EVENT EXAMPLE <~ rx1f

TOKYO God Valley WEEK

"O)IVNL—"1258H"God Valley"E EAICATH LWL SHELBA GRORAFMN. L HERHIEF-KEL
HEREENEFNITAEORERINEHANIZESETVWEET,

We will evolve Kamiyacho into a “crossroads of creation” worthy of being called “God Valley” as opposed to “Silicon Valley.” It will be place
where diverse people, traditions, cutting-edge technology, cultures, and values integrate and intersect to generate new value.

# 28] God Valley Online
BAMNIUTOSTTORRYND SV FBRESENTS
webB{EF v 7L,

This is a web distribution channel that introduces recommended
spots and dining information in the Kamiyacho area.

Tokyo's international gateway is being transformed into a transportation hub for Tokyo International Airport, the
maglev train, and new stations. We are working to create a town which drives the fourth industrial revolution, a place
where global, manufacturing, and IT corporations congregate.

EVENT EXAMPLE -~ %16

HELES<E5F DY

IFRALVERDEMELTESNTELRIIERLIVT,
HERWNSZAMS T 2BBC.BEELEEDHINZRAKICELONZ ENULKEHRLVWIERIAU K,

The Shinagawa Gotenyama area has been cherished as a famous locale for cherry blossom viewing since the Edo period, and it is now
home to Gotenyama Trust City, which stages a nostalgic yet innovative cherry blossom viewing event that allows visitors to take in history
and the arrival of spring at the same time.

HEWLME/HIV
BMEILNSZ A 7 R RAICHIBER 2R PEHNBUDBERHEL,
FRBEL(E/AYV)EHUTUK LT ABREERLCHINZEEIWET>70V b,

With Gotenyama Trust City as its stronghold, this project provides a place for local residents, schools, and companies to connect, while
weaving a new historical narrative to craft a city full of creativity and vitality.

SENDAI AREA &z~

RIATVT7OEKRLR.
I DA BATELEM X Z#M AL . RIEDF VO RY—VELTETNBIH ISV EERE.

The Tohoku Area's international base. Developing a cherished community which claims the arts and culture
cultivated by the region as its own and turns them into a Tohoku landmark.

®
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https://www.mori-trust.co.jp/business/co-creation/kamiyacho/?utm_source=link&utm_medium=gp&utm_campaign=23
https://www.mori-trust.co.jp/business/co-creation/shinagawa_gotenyama/?utm_source=link&utm_medium=gp&utm_campaign=23
https://www.mori-trust.co.jp/business/co-creation/sendai/?utm_source=link&utm_medium=gp&utm_campaign=23

HOTELS & RESORTS

BRANDED HOTELS & NEW DEVELOPMENTS ..52275:

HOTELS & RESORTS

FFNE&VY—PMEE

HERSZANIW—=TFT B BAXOT-IFT VI —FTHZIRRE-ZEICMZ.BERZMICAI > Y9—F>aFILkTILE
FHIBSI22aT7)—FTFRATF4X—2ay Xy M7= BB ZEBITFTTVET,
Fr.hPREIE a>Advance2030TIE,. 2030 FEE X TIC2,000ED R TFILHEZHIELTWVWET,

In addition to Tokyo and Kyoto, which are the golden routes for tourism, we at Mori Trust Group have a “Luxury
Destination Network” concept that will attract international hotels to various parts of Japan. In addition, under our mid to
long term vision “Advance 2030” , we aim to supply 2,000 hotel rooms by FY2030.

NATURE

37 BRANDED HOTELS

IO/ v IR KTV
EQUINOX HOTEL

&1t ToHOKU

VI RT 1 RTIVIEG
THE WESTIN SENDAI

FEB cCHUBU

ELX7YFy MRFILLil
FUJI MARRIOTT HOTEL LAKE YAMANAKA

BHRIUF v NRTI
KARUIZAWA MARRIOTT HOTEL

PFEYVFY MRTIVEES
IZU MARRIOTT HOTEL SHUZENJI

d—bhr—R-N1-TVFv MBS
COURTYARD BY MARRIOTT HAKUBA

AERTI

MAMPEI HOTEL
F74—LFRER HDRE
LAFORET ITO ONSEN YUNONIWA

RTFNF 73— LIEESF
HOTEL LAFORET SHUZENJI

73— LIEEFRAVNI—U3T
LAFORET SHUZENJI & COUNTRY CLUB

BIFERTIV

BAE KANTO

RRERIT+>avR/M
THE TOKYO EDITION, TORANOMON

HWRIT 13 iRk
THE TOKYO EDITION, GINZA
JY5yRRRE

CONRAD TOKYO

1 Hotel Tokyo
1 HOTEL TOKYO

RRY Ay bRTI
TOKYO MARRIOTT HOTEL

BILh 2 NEEREDY— R &R
HILTON ODAWARA RESORT & SPA

d—=Mr=R-N1-2UFy N RRERRAT—=>aY
COURTYARD BY MARRIOTT TOKYO STATION

MR

GORA-KANSUIRO

FHIRSFERR WEWSE

HAKONE GORA ONSEN YUTORIROAN

&) BRE ANNEX
YUTORIROAN ANNEX

FFIVS 75— L3R
HOTEL LAFORET NASU

FEMEINIVST
CHIBAMATSUO GOLF CLUB

F7#—LiEiIREE B0E

LAFORET HAKONE GORA YUNOSUMIKA

e - SEE(V-R)
SHANGRI-LATOKYO (LEASE)

-

5&% KINKI

BREZ72aT7V-3LY 23 RTIVER
SUIRAN, A LUXURY COLLECTION HOTEL, KYOTO

BB S9217V-aL 923 RTIVER
SHISUI, ALUXURY COLLECTION HOTEL, NARA

WIVF YN FRTIVER
JW MARRIOTT HOTEL NARA

B8~ IFy bRTI
LAKE BIWA MARRIOTT HOTEL

BIEEY)F v MRTIL
NANKI-SHIRAHAMA MARRIOTT HOTEL

J—Mr—R-1\1-2UFy MRRIRRT—2 3
COURTYARD BY MARRIOTT SHIN-OSAKA STATION

—AOAVIVETIVEER
RIHGA ROYAL HOTEL KYOTO

FHEHREE TE3

RYOKAN KARAKU
717 74=IR N1 7UFy bAIRER (U —2)
FAIRFIELD BY MARRIOTT OSAKA NAMBA

FuM -8 KYUSHU-OKINAWA

157 U557 -aLI2 avRTIVidaES
IRAPH SUI, A LUXURY COLLECTION HOTEL, MIYAKO OKINAWA

FTNA VT4 IRIBIFN-ZN)—b
HOTEL INDIGO NAGASAKI GLOVER STREET

s hri@EYITY—FIV—h
SHERATON OKINAWA SUNMARINA RESORT

eIV 2 EHE) V- b
HILTON OKINAWA SESOKO RESORT

¥
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HOTELS & RESORTS

ORIGINAL HOTEL BRAND “SUI” #7175> K “2sul”

HRNSANIN=THABEFREARTFINISVRIZSULEB.TRCWUROBVWELWIL2EKTZE 0F%
BRELTHY. . ZOLMOECHPHCRFVHRCBEZCEVWSEREZADTVET BEZOB L%
HRPOERICEBEIITIEVWSED a2 BIF. OB HERARSENLERTILZERALTWVWET,

Our newly launched hotel brand Sui takes its name from the character 2 | which means pure, authentic feathers of great
beauty. Sui branded hotels are vivid and inspiring facilities that blend in with the color of the land and are actively engaged

in the global arena. Our vision for the Sui brand is built around showcasing the unique attractions of Japan's many and
varied regions to an international audience.

BE S0 a7 V=300 23 VK7L 7Eb

@ MEEARIZIVETNC HEEIVDEIRBALE
SUiRAN HOTEL EELI0OOFBOEENEEMZBELELRANS VP
H7 . EILBRRDBERA T FAN—MR/NGEDRERT
BEZ92a7V-aL92a ERTIVES BRINTHSY . HTREDSZEDTERVWREIL
=]

SUIRAN, A LUXURY COLLECTION HOTEL, KYOTO ﬁsﬁﬁ%km LTWET.
_ o . o — - Guided by the ideal of "keio-kairai" (respecting and celebrating
REHRSHERK 39=% the past while growing and developing for the future), the hotel
= features guest rooms that seamlessly blend traditional

e

o o Japanese and modern aesthetics, as well as distinctive
AT FAN AIRT— 'J—\@—Z-j—a*fZ-?V—F features such as the historic restaurant and café housed in a
BADKyZRTIVEFT 65EH:141(2018~2023%) meticulously restored century-old building and private spas fed

by waters from the Arashiyama Onsen hot spring. It's an
experience like no other.

&’ B OBOE—-FICEULCEFRICIIMBU. BEREICEART
BEEZRULLGHSHFETEZILVESANILIZ—D
e el H—TUoZ2mATVET HARNGHREDOLRMNS V. BO

BDICBIHAD LSBT Ao DT-IRE 59217 —
BREBEERSINEY—EXTHALSKREBNEEKRE
IRAPH SUI, A LUXURY COLLECTION HOTEL, MIYAKO OKINAWA 35 LTWET,

137 SUI 392a7)—-aL72avRTIV viEEd

T .|l |

] 1 N
| --W'TU D AP LD 54',&.53 hi 1B e B TR R IR 58 The hotel is sit.uated on the coast facing a coral reef beach. All
J f __ | S, W .. L rooms have either a generous outdoor balcony or a garden

o S i, 7, —

area from which to enjoy the beauty of the ocean and the
AL FF AR RSAS— J—mH—Z-F 34 2-FI—R island. Seasoned global travellers will revel in the luxury

BAD Ry FRFILERFS 24EEE Ny T 10:EH (2021, 20224) facilities and exceptic_mal service, nc_>t least the spacious
open-plan restaurant with spectacular views and the pool area

that blends seamlessly with the ocean beyond.

_@') BEAEHOZBH RRABIOTER. tREECELRN
L2 BEW. ErREACEENLELVEBCHELE
399217V —KRTINTY . ERBE 02T DELE,
ERDEEPEGEHR. . WICLADSOBOTRNEFRETES

2 55027)-aL02aVETIVER EEEEEBLTVET,
SHISUI, A LUXURY COLLECTION HOTEL, NARA This luxury hotel is located at the western end of Nara Park,
_ N one of Japan's leading tourism destinations, close to a
FRESEHEAKRE [ZE#H|43% number of world heritage and historical buildings as well as

spectacular natural scenery. Designed as a celebration of
the verdant purple and green of the mountain forests, it
brilliantly showcases the history and tradition of Nara amidst
a powerful sense of time immemorial.

RRESU2aF7V-aL 923 KRTIER 30
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HOTELS & RESORTS

ATTRACTING LUXURY HOTEL BRANDS TO JAPAN EE#ELOD 72 27—

39227)—TR74%—23a> Ry MNI—V 1DBIEZFEEEY a L ELTBIFRRT. ChETOHLEB:
AV - MBIBIFHERRCSVT. BFNEHRERBIBLDF 7217 )—RTFIWVT R 2FBLELE.

As part of our vision of creating a luxury destination network in Japan, we use development projects in both major cities and

regional tourism hotspots to attract luxury hotel brands that are new to the Japanese market.

2005 2009 2015 2020 2020 2025
= THE ‘ -
CONRAD - o - . -
SHANGRI-LA ~—~ DHUXURY JW MARRI EFDITICN
TOKYO Corgcmio® e HOTELS
arvIvk PR R S9var)-=-aLvvay WUy b IF«>ay 2VRTFIK

1 Hotel Tokyo

1 HOTEL TOKYO

REREER 21NE

FRIT1>avIR/FI

THE TOKYO EDITION, TORANOMON

REREEX 206%

RRIT+aviRE

THE TOKYO EDITION, GINZA

RREFRX 86%=

IWRUFy b -RTIVE

JW MARRIOTT HOTEL NARA

=RERRETN 158%

e J) 5 RE (1-22H#)

SHANGRI-LA TOKYO

RERHBFRER 200%

YS9y RERERE

CONRAD TOKYO

RRHHKX 291%

BRERI7=IRGT—=MRIRICYRTFIN-55227V—514T 291
A7 Hotels 1ZBHATHISH TEEE.

1 Hotel Tokyo at Tokyo World Gate Akasaka is Japan’s first hotel from the 1 Hotels
sustainable luxury lifestyle brand.

39227V —RTIWDBEDMEE . T4 TR NIVETIVIESTIIO@EMED
MALE W—E_ORTINELTHBRDSI22T7)-517251)L
RTFWITSURTIT1ar %2R /PIEREICER,

Edition is a unique new-generation luxury lifestyle hotel brand offering the value
proposition of a luxury hotel combined with the individual flair of a lifestyle hotel. Edition
hotels opened in Toranomon and Ginza.

FRENEDIAEBRARERAEBVHFRTIL-XRLR/EE D
BRERBBEBRBATINELT. IV Y- 12 9—F 2 aFIDEER
RTFIWTZVRMNWTUA v b 1%2020FCFEH,

The Mori Trust Group has successfully negotiated to bring the first ever JW Marriott
Hotel to Japan. The new hotel from the JW Marriott brand, the high-end luxury arm of
Marriott International, is part of a major redevelopment project by Nara prefecture to
provide a new hotel and transport hub on Omiya-Dori street.

HORMSZAMS TFAORRICE>TRREROERHRFNRILZBIET
CHEW . TOTREFZRULHURDOETEMHICERAIS50ED
9227 V=KRTINTSU RIS v2J1) -5 1%22009F CFER

The Shangri-La five-star luxury hotel brand, which operates in leading cities in the

Asia-Pacific and around the world, opened at Marunouchi Trust City in 2009 with a view
to further boosting the international flavor of Tokyo.

ELROPRTELUDMEMFTERDFTZaTI-RTINT U RE
20054 [CEE B KERRITE OV TF AN SRS — 1 DFRERETE.
BAEDOKRFIVEBFICEVWT2017F L7 FEH Thy 710(03EH.

The premium luxury hotel brand of the Hilton family, Conrad Tokyo opened in 2005 and

has since been voted among the ten best hotels in Japan by American travel magazine
Conde Nast Traveller every year since 2017 (seven years in a row).
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HOTELS & RESORTS

MORI TRUST HOTELS sroxrornx  CRUAbEERN REGENERATION OF HISTORING BUILDINGS msmminons 5o m

S50FEUEIChVEBHE)Y - MR- TEERBEDNOTO7zy 3 FILELT . BSHKL. SRR EEY UL D ED M — ]  OEE - ZRZFENLEHS . BYZEE-RE-FERITIARZEDTVET,
ZORBREBERTHEVRVWE BEHZIRTIETZ2EEITILET HRICLZZRES
ZT2aT7V=TIVRDSHIBOBEDIXIBENROLSLBEX T BB EAMETE
B RZENMCESIRRIZRHLET,

As real estate professionals with over 50 years of experience creating cities and resorts, Mori Trust Hotels delivers
valuable hotels that we develop ourselves and stringently select using our experience and discerning aesthetic

sense. From world-famous luxury brands to hidden gems that sparkle with local character, they go beyond mere
lodging to provide the “discovery” that enriches your travel.

The project takes advantage of the “one-of-a-kind” history and space of historical buildings and cultural properties.

| DEVELOPMENT PROJECTS essems

SHISUI LUXURY COLLECTION HOTEL NARA %2 S54va7u—aLo2av k7L 5B

my 1922 ([CBEINETEREMSEAS PERAENICHS
LINEAsTZ77> b EHOERMEFRTIVOLARNS U (CRE, RTILD S92 I3,
aﬁ:l‘?Zl‘d’\?}LZ H”*ﬂfaﬁ\"‘j" =~,9 E A2 M2 A2
e LY BMXENY L7530 A TBMRNEARZTEZERERHD
¥ ¢ - HAEZSCBALEBTHATHRTORIZBhYBOEE
| BUTLET.

The 1922 Nara Prefectural Governor’s Residence has been transformed
into a hotel and restaurant complex along with several buildings in

Wb D% H- EEFIC,
\ HotBIIIC /

@ MORI TRUST HOTELS fm_
pxyrr

- HFESRb
RTFIWZXT TV

HRFZRANKRTILZT TV

HANSZAMNKRTFIUZARTA b

LINEART AV bR I FZMKRTILZ

Nara Park. The faithfully preserved hotel lounge is where Emperor BB SHS T — BEERBMEALD
Hirohito signed the instruments of ratification for the San Francisco ALTZaYRTIVRR TG = MHETs

Treaty and the Japan-US Security Treaty.

LAFORET CLUB 57—z

74— LERBER.FINSAMNIWN—THRE-EETSE571+—LERTIZ&I)Y—IPTUFy MRTILD

MAMPEI HOTEL 7®4> N

BEFHRIEZ. EAZNCTEHOERERAFTIZ HARAKROGEHNZFIEASEHERETY. 2024 F(CRIFR1IB0AFEZ DA TEAFRTIL. TDEZTZL '

F74—LEEBEZHLERE - ZEACHBIZRE8R. . ZHRRARTILOENBEESIN2EDOEBFRTIL: BHS . B DR L EORIETE M, EL . =

JNUTBENERR=Y SRV GEBFT—ERZHRRETHHATEET, MEFEEDSAFESLWIS O HIETRSEEDET -

Laforet Club is a corporate membership club with the largest membership in Japan. Members can access preferential W&,

booking guarantees for Laforet Hotels & Resorts (owned and operated by the Mori Trust Group) that can be shared among Mampei Hotel, which celebrated its 130th anniversary in 2024, has - “

a large number of companies using corporate contracts. Members who belong to companies and corporate entities that been refurbished and upgraded to modern seismic and thermal %Zg’}jjh?gjgg
have signed contracts with Laforet Club are able to enjoy discounted prices at Laforet Hotels & Resorts and selected insulation standards without compromising its appearance or -
exclusive hotels and golf courses around Japan, as well as preferential services including nursing care, sports, and travel. distinctive classical feel. ESFE e R ERERHSRAT 86=

HOTEL INDIGO NAGASAKI GLOVER STREET 71> F«dRBEISN—2RU—h

F126FDYVTEIZHREL . FLICKRTIVELTER.
BYOHHETHAIRLAEYPAVER. XHERX RATUR
V7 2%FEDL.RIGOTH-ZE-FESXEZE) LWz s (C
RELKRTIVZBELTVET,

Hotel Indigo Nagasaki Glover Street occupies the fully refurbished
126-year-old building that once housed the Maria-en orphanage. The
restoration retains the distinctive features that have made it part of

the local landscape, such as the red-brick exterior, white shutters, B e = 7 e

patterned ceilings and stained-glass windows. In this way, it is a TSN=ZRY—h

perfect illustration of the cultural melting pot that is Nagasaki, with its _ i .
unique blend of Japanese, Chinese and European influences. RisR&IETRELFE 66%=
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https://moritrust-hotels.com/?utm_source=link&utm_medium=gp&utm_campaign=26

HOTELS & RESORTS

LAFORET HOTELS & RESORTS s57s-L#=i1zauv—y | CITY & RESORT HOTEL s -wr <ot 1mn

574—LARTFIZ&IY =Y. [57+— LB IO—BELTRRTIERYY—h ~
75 R OFERLZDBAEMEEICMNGHS, EELRREL LREGHFEZRMLET, O
LAFORET HOTELS & RESORTS is a proprietary resort brand developed as part of the LAFORET CLUB. The hotel offers an L A F O R E T
experience with nature’s changing seasons and the local culture while providing premium relaxation and a comfortable stay. HOTELS & RESORTS

|

REIVAvRKRTIL DIAT1VERTIVILE % 2 % by e B U AVECT S
TOKYO MARRIOTT HOTEL THE WESTIN SENDAI SHERATON OKINAWA SUNMARINA RESORT
RKTFINF7+—LIBE 27 #— LiEREHE Z0E ERER)IX 249% EHELATEER 292% iR R E B R AT 246%
HOTEL LAFORET NASU LAFORET HAKONE GORA YUNOSUMIKA
RN E G =) 118% %) |12 R AR T ERFEARET 66%

= —_ JH e B = ILS —_ g3 - S — — s —
772~ LFRER HORE FTNF5T 2= LIEEF ENNCDERYY—R&RN  BEETUAvNRFLLEE | BRERIUFYRRTIL
LAFORET ITO ONSEN YUNONIWA LAFORET SHUZENJI
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| GOLFCLUB o=z

FERRINIVST 74— LEEFIHUMNI-U3T EBB#MvUAybERTIL BETVF Yy MRTIVEES J—Mr—R -1 -2UFvbBE
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INVESTMENT — NEW FIELD

MEEER

FIIANIN—TR BEGEEEOREH CESDODNBVWERLRELT7 7O—-FT
MY —ERZRBEAL. 7—HD— D317 291V 22 AMBICHR-—FLTVET,
The Mori Trust Group is wholly committed to facilitating new working arrangements for

employees by using flexible and innovative approaches to develop a range of exciting and
attractive new services.

BUSINESS INVESTMENTS ==

FTHESFUNAOERRELLT HAFSREOARZIMES LI FH. ARTEEDOSVH T HEANDELSH
PEXEHAFZHEENCHELXT,

We are investing in businesses outside of the real estate field by actively promoting capital participation and joint business
development in fields that are accelerating the growth of our existing businesses as well as in new fields with high potential for growth.

FARE DI EEHE

Joint business development in new fields

Btz - R PRI DT 5e - S

Complementing and accelerating existing and closely related domains

PROMOTION OF M&AS maAm#ite

BIRO0FZERAZEHA—N)—TH B ZHEIZHFINFANIN—TABDIANFELS,
FERHFE DREBFSTETLRVWENVEMiZ I —T2EOEEBEAERL.
A7 IEEROEEPERARNOALLZE  ZNENDO/INIZHELRELTEVWIET,

The Mori Trust Group is proud to welcome Asanoya, a long-established bakery shop that has been delighting customers for over 90 years. Asanoya is expanding
its distinguished bread baking skills, which have been carefully honed over those many years, to the business domains of the entire Group. By strengthening the
café business line and raising the capacity for product development, we are sharing our respective expertise and continuing to develop together.

PURE WELLNESS ROOM  =ssmsms~ @LLLELER .\

-

MPure wellness roomJ 3. B HREZ[E RS IENL7DO070LRT, I~ U | (-
Fi-AERNAOHMFERVRE. ZENREZEICHERCERODTOIILTYT,
FCEZORMNMEECERELT.ERORTIVICEAZEHTVET,

Pure Wellness Room is a program for maintaining a clean and hygienic indoor environment at all
times. It consists of a comprehensive suite of seven processes including a high-performance air

purifier to remove both suspended and adhered particulate. It is being rolled out at hotels in Japan,
primarily as an added value product for guest rooms.

wellness
room

HIGH CONCENTRATION OZONE SPRAY g:.sEﬁl?IEGMglF-vAf}:‘gl]NI]ITIl]NING ANTIBACTERIAL TEA TREE OIL CARTRIDGES HIGH PERFORMANCE AIR PURIFIERS
INVESTMENTS IN THE CONTENT INDUSTRY o> 5> vEgAnizs BREA Y RE B G D se—yn_Aqn sewemasnons /|
= F s =l Wt BHH—KYw o= - 5L B o
HRICEAOBHERET SREATTHZIL 7L VELCER. 1/ EmBL A L RISl i
O7Y—DALBE FBEABRELTELIRATEZREI S L2HIEL. o 74 ORERDENH- RARHRDAEEAOD S BREHEPAT (LY~ N— A
. N — s o e N Ozone spraying removes BEI—F1> P 5 EH, FNZREL. ENDETE TAIVI—TERYEET ZIChRE,
BME7 7Y RABEL, OV FUVERRINER T B A MEREEHELTVET, K2 Pictures vituses and bacteria. FNOCHR, The ro0m is equippedwitha

We are focusing on the content industry, a growth field that is delivering the fascinating culture and style of Japan to the

We disassemble and clean

We use oil with natural

high-performance air purifier*1

world. Aiming at further increasing demand for tourism through new forms of tourism, such as location tourism, we are
investing in a film fund to promote new value creation through the combined power of contents and tourism.

ERRARORREZEZITINI Ty I —ELORIE- MIKREZEZTSE7 7> RICHE,
R REROBVWT —ELHIGETRECTZEEEETOS I MISEL.
MR BEOMERHICERVBEATVWET,

We are investing in a fund that proudly operates Japan's largest-scale cultivation and processing facility for Atlantic salmon.
By participating in a culture system project that makes possible the extremely safe and stable supply of salmon, we are
working to create new value for food.

INVESTING IN LAND CULTURE SYSTEM PROJECT 2 t#is7oo s hAmita [.‘
ok

REIT xszwae=x
HBNSAMNIIIWN—TOFEE /) IN 2B NGB EBERICRESIVRI LT . HELTBOAEEZHIELTWVWET,

We aim to create a new market by sublimating the expertise of the Mori Trust Group into attractive investment products.

MORI TRUST REIT,Inc. #rsziu—rsgasa @MORI

20233 A LW BN AMAR Y — MEEEAEBR NS AN KTV — MREEAD S TRUST REIT

HRFZAMN. BELCHROBAEREELTFHETRZORIFRCLT.AEHET R =
B OWVWTRBBFEEDFELZ(TASITZ2L2BIEL.)-REITHIZRIFZIRIB. &
SUICERICERIIT2000FE (EARUERILE L. ANFAN)—NEEE
ARTEREADEL . RENLBF+v>2170-DESDB3F 71 X7y e Hd
—EHBLVELLRALIVTOEEEIE<AREDIRADZFRTIVT Y bEHhK
BELLUTHRINGREERZITVDREXMEDST 53R LZRVET,

J-REIT, an initiative of Mori Trust, makes an important contribution to the domestic economy by
facilitating connections between large personal financial assets and the real estate marketplace.
In 2000, Mori Trust was the first in the industry to launch an operating company, Mori Trust
REIT, Inc., with a vision to maximize the investment value of unitholders over the medium to long & .
term through stable and targeted investments with a particular focus on highly competitive office . ¥

assets with consistent cash flow projections and high-value hotel assets with good growth o
potential in premium city locations and leading tourism centers.

¥l SRR

cleaning, and apply anti-rust §59 purification up to 100 m2. HEPA
and antibacterial coating. filters and carbon filters are used
to thoroughly remove pollutants.

the air conditioner fan, wash : d - ; ;
e ' antibacterial properties to ﬂ featuring photocatalytic
the fins with high-pressure =5 maintain clean indoor air. i technology, capable of air
O

DISINFECTION OF SURFACES IN THE ROOM ANTIVIRAL AND ANTIBACTERIAL COATING SPECIALIZED MATTRESS
- ON INDOOR SURFACES AND PILLOW COVERS
o E3
ERREOMRES 6 7

ERAYYRMLZR .
EOo—h/N—0D%RE

U ERREDOMR VIR -
A LA REAR EE
HEE RGO ARNEE MEI—FT1>%

s FEEMSE LRI BROLO- 2y LA/
We clean and wipe surfaces MEI—T 1> TRIZEFL. ’&%Eb‘ Z.hNIPSZF
with a disinfectant cleaner MR A2 R DRAZFIL.
to remove any adhering = We spray surfaces with a Specialized pillow and
substances. / an copper-based antiviral/antibacterial @ mattress covers prevent the
/ 00\ coating agent to maintain (; intrusion of mites, bedbugs,
effectiveness.”2 and other pests.

1 ERROERNEDINTERETEZEDTRBHIVELRA, 2 IRTOIVMNIAVHICH T ZMFINRERAETZEDOTRHIEEA.
*1. It cannot remove all contaminants from the air. *2. This does not guarantee inhibitory effects against all viruses and bacteria.

WORK AGILE -—szx~—zzmy—1 ro—s7orqn, @EALLEER

HoWBEEHICHIELIET—I ZAR—IERIFEZRL.

BBEHEPT 74 ALAT7IOMOERICEHIETES.

D= AR—AEEBY—JLTWORK AGILE /ZE#RAFE L. BR5ELTVWET,

The Mori Trust Group has developed a workplace management tool called WORK AGILE designed for

a wide range of different workplace arrangements, with the flexibility to accommodate ongoing changes
to office systems, procedures and physical layouts.

oo

i

[0} WORK AGILE =
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https://www.mori-trust.co.jp/pure_wellness_room?utm_source=link&utm_medium=gp&utm_campaign=23
https://workagile.jp/?utm_source=link&utm_medium=gp&utm_campaign=23

CAFES & RESTAURANTS  #7:- L5 s

HIFZANIN—TH2ETERTINERRTIVAOBEER/ VNV ZENL A7 LANS VZBHTEE,
IVT7ICHERRRADGZZEHHU ESALOREZRBTEZIIVIA T+ T REFAZRMLTVET.

Making the most of our know how in managing the beverage services within foreign hotels operating across Japan,
the Mori Trust Group runs the cafe and restaurant, creating a new community hub in the area, to offer creative
space that sparks inspiration among the clientele.

Scarpetta zh~vs

EMEMBZELD_1—T—H—DZHFE/TCELEI A
FYF7o-LANS U TScarpettajZ AARICEERL. 20224
10BE7ST7HREHELVTRR -HAECTRAIRYS
REIHFE,

Scarpetta is a modern ltalian restaurant frequented by discerning
New Yorkers, and it has now come to Japan. Scarpetta Tokyo, the
restaurant’s first location in Asia, opened in Kamiyacho in October
2022.

GGCo. >—>—a—

GWN=FERTFINICTCERANADT AN CESNEH T
FGGCO.12F74RATEERA. R—HV—PEERICMZ.
FVSFHIDOA—Eb—PHARERZAZDT—RTL1R,

As cafes adored by Japanese and foreign guests in our group hotels,
we are now promoting "GGCo." cafes in offices. In addition to the
bakery and light refreshments on offer, this third place is where you
can go for original coffees and teas.

LAVAROCK s-rovs

BEA (LAVAROCK) THRELEITZ T VILHEDFL%Z
RUI2HWLHERE2. APa7IhDRREINEEET
R#tT3I1=>7,

Here, the main courses are grilled over lava rocks to go with fresh
vegetables packed with seasonal feeling in dining surrounds that are
casual but urbane.

ASANOYA izwe

BHR-ENOEBMEEBELEREMEFERLUE19334F
BIEDEHA—D)— ER -BHREHLICERM.
Founded in 1933, this long-established bakery uses exactingly selected

ingredients from such areas as Karuizawa and Shinshu, and operates
primarily in Tokyo and Karuizawa.

BOULAMNGERIE

ASANOYA

Karulrawa, Sincs 1053

NURSERY ROOM MIRAIZ gsm r+—vu—n—u 3512
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NEW FIELD

Z-ZAn/mFVEERIC.

HOTHIVLBHOREDBRBICHBWILINSZANY V- [CEXFEREFHREZEELTVET,

As needs are growing for daycare services that support workers coming back into work after maternity
leave and/or childcare leave, we have run a company-led nursery at our Shiroyama Trust Tower, a city

locale but with a lush green environment.

EXAMPLES OF COLLABORATION WITH STARTUP BUSINESSES z%—h7v7&sentisspl

HBRARABONXAHELLRBII2Zr—>3> 07> Ry 7
V1) a1—>3 > TBONX WORKZEBDFZN AN —TEE
R TEA, FRIZEDOH R EPEFEEDRLICHF S

BONX WORK, a one-stop solution for on-site communication developed by BONX
Inc., has been introduced at multiple facilities operated by us at the Mori Trust Group.
It contributes to the efficiency of information spread and the strengthening of
interdepartmental cooperation.

HARECureApph R LIERES > T1 > DRETHR—MNF—ER
Fascure28E 7057 S L 1= EREEL.T—H—DRE RUTED
BEREETIE,

We are popularizing the fully online "Ascure Smoking Cessation Program" developed
by CureApp, to support workers in their efforts to give up smoking and bring healthy
management to companies.

BEFIVI/O0EEYTAD> 7 —ERTLUUP I EHAHEIGod
Valley## R (EE R HF RN NEHBEZ M. R— MER
PRERRFHLGEHOMMMER LZBET.

The electric micromobility sharing service “LUUP” (e-scooters and e-bikes) and the
Kamiyacho God Valley Council (chaired by Mori Trust) have signed a partnership
agreement that aims to enhance the added value of the city by promoting LUUP ports
and safety awareness activities.

"BONX WORK" - THE ONE-STOP SOLUTION
FOR ON-SITE COMMUNICATION
RFAIa2=45—>3a>DI7VANy T
V1)a—33 > TBONXWORK]

& BENX

ASCURE SMOKING CESSATION PROGRAM
ascure ZE7OJ 7 L

. 1 % CureApp

OFFERING URBAN DEVELOPMENT THROUGH THE
ELECTRIC MICROMOBILITY SHARING SERVICE "LUUP"
BEV//0TEUT D> TH—ER
MLUUP) Zi@Lefo<

& JiiL L3



https://scarpettatokyo.com/?utm_source=link&utm_medium=gp&utm_campaign=23
https://www.mt-hr.com/nursery/?utm_source=link&utm_medium=gp&utm_campaign=23

Al

HUMAN RESOURCES e

3-DEPARTMENT ROTATION
3gEO—FT—>av ZOMEHES

Be proactive, Create the Future
~BEALHBOBRENLBHEERR. ZLTREKRDEIEAN~

We seek self-directed mutual growth individually and organizationally,
as we move toward the creation of future dreams

STRATEGY  Astegseusss

EZ3HITREITZHNIRITIZNIZRBEA.RRGRBTRAMOFERBICESALTVL
CEDNTEZANMORAREZEEL MHMEEBOMBICLIZIAMBERTOVSLZERLTVET,

Mori Trust Group training programs are designed to foster nimble and agile thinking along with superior planning and execution skills. Through a
combination of theoretical knowledge and practical skills, we equip our employees to take on new challenges and explore unchartered territory.

HUMAN RESOURCES DEVELOPMENT PROGRAMS

AMERTOISL

B E DI VIRTE R

Work-friendly environment

BXNBZOL#ES

Our setup for spontaneous thinking

HEREROZEO#R# ERMEOTT

Offering an arena for mutual growth Acquiring practical knowledge

COMPANY-WIDE PRESENTATIONS 2#7Lt>5-sa>
HASZNOEETARERRQLOVT. EHANESHACEXERICHH-
RRTBTET RUMNBLEZAMUET,

We create company-wide change by having each employee seriously think about,
discuss and portray the future image that Mori Trust should aim for.

NEW EMPLOYEE TRAINING  ssme
HLSZNOFATE TR HRARBRAOBBEELEBR SHNRROBAZBELT,
FAHEEIFAOMIIBECREET S 3BBO—T—> 3> HEEFALTVET,

In the training for new employees at Mori Trust, we have introduced a “3-department rotation” system in which new
employees rotate jobs through three departments in their first year, with the aim of acquiring basic skills as members of
society, understanding our business, and fostering a company-wide perspective.

OTHER TRAINING EXAMPLES

DIGITAL TRANSFORMATION ox

BSEX.EEL.ETTB
BHEDF v )7 RER Think, plan, and execute on
HAEFRANTRER MERRL RS e
- Sense of own career
o M. ZFINOBR Cultivation
#EALLTOA-Z BRI 2O ER Problem solving &

ZE<

Cements foundation for
employees to become

members of society

Know-how required at
Mori Trust

Skill acquisition
Self-initiated task
management

proposing ideas

Create the Future by DX

SHERESRAETIUHRI—ILCHRBULTVWLKEH UTD3DDIvavrESD,
FHOLBTIIINNIVRTA—A—2aV (DX)2HELTWVET,

Responding to diversifying social needs for the future, we have established the following three missions to
promote a company-wide digital transformation (DX).

CHALLENGE AS A DEVELOPER

CONSTRUCT AGILELY

HreMiEzalELkiT32en HRPESXZREOHESSZLVWELLIC
TAIREZ LR A DKW HETEBZRTL-TOEZRIKW

CONTINUE TO DRIVE INNOVATION

EBRNTRELGAFILPEEZITRT S
HEHEHFTZAM-BEOY

DX HUMAN RESOURCE DEVELOPMENT  ox Amtwm:

TOINEFRAUTEBRENERIAMIDXT FIZA N ZER T B8, PowerBl¥>PowerAppsZz;ERA LT
ERMELER. HATEZ B CRIEMRZEEBAITEDOLLEHI S BPHIESTODXLZHEELTVET,

In order to develop DX analysts who can improve operations using digital technology, we are conducting practical training
using PowerBIl and PowerApps. While utilizing the insights gained via in-house training in our business department, we are
promoting DX from a departmental perspective.

DX TRAINING ox ABtBRO=A

DX STUDY SESSION bx #trt3+-—

DXZHDEFIZFILZEHZDXHEDN M. £ ERAITOEZTSMEMER"DX Study Session”"%
RAELTVET . BAMANOEMEBEDDRLARBT -V THEZTV. HHLADODXFHFAD
Hk-BLZEEOBCET HFIERTODXLZEELTVETY,

In addition to specialized DX training courses, more generalized DX study sessions are provided to all
employees on an opt-in basis. The monthly sessions feature presentations on a variety of topics from both
in-house and external guest speakers, with the aim of fostering an interest in and understanding of DX and
in turn promoting the use of DX within the organization.

DX LITERACY TRANING bx 55> —mie
AHLBOREEEWNT7+—T U REERTZ3EH.DXIFS5—HEEZEMLTUE T . Excel.Teams,. Loop . ERAL 7Y v 1)L
B 1T EWRIC.EHTH T r—FCRHEODXRFILEREV.BAACKLUEEEEEBLET.

Our DX literacy training is aimed at helping to achieve company-wide growth and high performance. We take a survey before training to assess the
DX skills of all our employees and then deliver personalized courses Covering Excel, Teams, Loop, generative Al, agile development, and security.

GENERATIVE Al

HNSZNTE DXELICLZEREORHM L BEMEDR LEEIEL. ERAIDE A% BRI DB
EHTVET. EHNICREFEB CARCEAZBREEX PRI AT LEHECSZABLPAIZ/ —
hF—EUTHEES U3 D EMRT 3T L2RTLANTVET. ZOTRCAN T 24 I —TRitAG
DB PIT1=7« THREBLFAREEREL EBBEOTERAIT LAY Y — I HRIBBECHILE
1-27—2%BIHT BT ET EUHMBAEAXILERRLTVET.

At Mori Trust, we aim to achieve the durability of our business and the increase of asset value through the promotion of digital transformation
(DX), such as by our strategic and assertive promotion of the application of generative Al. In the short term, we are creating an environment in
which it can be used naturally in everyday work operations. And looking toward the future, we are conducting the groundwork for the
development of a system in which automation and Al can function as partners through systems integration. In order to achieve this, we are
promoting information meetings for the entire Company and all Group companies as well as the acquisition of knowledge and sharing of case
examples within the community. The “Generative Al Ambassador” in each department generates usage cases that match the issues that arise
in the workplace. Through these efforts, we are working to instill a corporate culture that involves the use of generative Al throughout the Group.

DIGITAL TRANSFORMATION CERTIFICATION  DXEE  oymzsim oo oo
2021 F8AL VMR L TR EELANEDHSIDXRELZITTVET, \/ g ene BEHEY IV ORED DXBR HHOEGR
W DXl

BERTO. DX EEDEFENE-TVS
We have continuously received DX Certification from the gﬁé‘%%iﬁgiib%ﬁ%%;ma
Ministry of Economy, Trade and Industry since August 2021.



WORKPLAGE CREATED BY MORI TRUST  z1sx150ce9-5711

HRSZANOHENBLA 74 A TR HEORMBTHYET BICELTET— I LI ROEREBRLTVET., CONCEPT =>&7r
In the offices where Mori Trust employees work, we continue to strive to be a destination where our employees want to gather and
pursue the goal of having a workplace that is constantly evolving. BEAH AN EERHIZFHLTCOLKF 71 RACRKICHELTWITR LS B - EEEVWSER

THR 7O MHDEETHZEEX. TENM TR 12O T MIBTFTVET.

In order to be able to flexibly respond to changing workstyles, people and office value, we believe

that being “agile” is an important element of change and evolution, hence we have incorporated DESTINATION
“destination” and “variability” into our concept. OFFICE
Byt

L DA T712ES 3> THBDESTINATION OFFICE, (p.12) DE L FRICHEVHEDTBMM L34 70 22BIELT.
T—H—HF 74 RCKSHBTENERGY (LF 2 —) IFISYNERGY (¥ F2—)1MCOZY (A—Y—)1D3DDEREZHFUANTLET.

Based on our office vision of “DESTINATION OFFICE” (p.12), we aim to create an office that will be a “destination” for our employees as we move
into the future, and we aim to create an “ENERGIZED” , “SYNERGIZED” and “COZY” atmosphere in the office that employees will thrive on.

EE
FRITERVERROECICHUTRECHETESR LS REPEZEELE T,
BAIVEDREZR/NRICINZZ B E . 2HRDHSEIDEFICAEEZELETVET,

To enable quick responses to unpredictable future changes, we have made about 80% of the total spaces changeable, such as not
fixing furniture and walls and minimizing the installation of partitions.

LD BEHARE LT —U ZAR—IEE Y —JLTWORK AGILE (p.385HR) 2 E A,
B2 T-RAZLDFARREZEZIVVIL OMTBICET SEROLAITIMNEE-AREEEZ(TEALEY.

We introduced our in-house developed workspace management tool “WORK AGILE” (see p.38), which lets us monitor and analyze
the usage status of each seat and booth in order to make layout and application changes step by step going forward.

LOBBY oe-

AT DLobbyEAA=I UTe. RHDEELELDZI IV NSV RAEETY,
RFEEHDZATZOH LT HELHRFEZZATEHLL O DRE
EEPHANADARY MRIBELTEFRTNTVET,

Designed to look like a hotel lobby, this is our entrance space, the face of our company. In

addition to welcoming visitors, it is also used as an office space for employees to refresh
their moods in different surroundings, and as a venue for inhouse and outside events.

OFFICE SPACE #sszu7

F—LTOBWMIAEDEDISLoDMIULEREB . EFFEPYITS
BREBLBY—VERENAF 714V 0T AU ELUREA-
BEDIXRZZHICRUAN VS v I REBMZEMRLTVET,

From quick team discussions to formal meetings, focused work sessions to web conferences, our

office space is designed to handle a range of scenarios. They help to build a relaxing environment
by incorporating biophilic design as well as inventive lighting and acoustics solutions.

LOUNGE 5>

#HEOXRRZFEH . AFKRL—2avzEHFHT MBIV TOHRLD
ICHBTRRAR—RATIT . 7o T4—VHORELVPBRMUANGNT
THAVHEORVWERT RAZZEATE KT — I ZAR—ZPE VD5,
FUFRARy MEVLTHRHINTVET,

It is a centrally located space that foments employee interaction and encourages

collaboration. It is well designed with vintage furniture to offer employees a
mood-changing locale, a place to relax and use as a lunch spot.
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OUTLINE OF MORI TRUST
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Business Sectors

RTIWEES S URESHE

Real estate development, Hotel management, and
Investment business

il & x I5

Sendai branch office

(=

=SSEdLIE 499 £ (2025 5 4 B 1 HEER)

The number of
employees (element)

499 people (current as of April 1, 2025)

Ny T—

T980 0811 EHRUATHERX—HE 1-9-1

T980-! 0811 1 9-1, Ichibancho, Aoba-ku, Sendai-shi, Miyagi Sendai trust tower

U5 Ui sa pa| T532-0003 KERAFARRME)IKER 3-5-36

Osaka branch office

HABRNZZANS D —

T532-0003 3-5-36Miyahara, Yodogawa-ku,Osaka-shi,Osaka Shin-osaka trust tower
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KEY MORI TRUST GROUP COMPANIES z=s1—7ox

| CLICK HERE! .}

FEIAM-EIITRXIAV MRS

MORI TRUST BUILDING MANAGEMENT CO.,LTD.

HEIAMELTRIAV NI EERRBICEDISINIE
O BRMNNDZEELC.EERICRL- REZREML.
HOMEORKIEZY R—FFBFRENBEIT—EXZRRALTWVWEY.

Mori Trust Building Management delivers security and safety to clients based on
reliable technological strengths backed by a wealth of experience,
and provides comprehensive building services to support the maximization of asset value.

MR ER EE

Facility management and operation

BEE-I>YINTa2T
Planning and consulting

WA FIV7-I/)R—=23ay
Interior and renovation

HRSZM-RFIAZ &Y —ViEait m

MORI TRUST HOTELS & RESORTS CO.,LTD.

FRIZAMRFIZINY =Y R BRHTIFVRDF 74+ —LRTFIZKI Y=Y DEFD,
NERTSVRDRTIVEEEFZT>TVWET . EFR. CNETICERUTELERTIVEE /INVZTFEML.
A7z LANSUPEEBE FHABARTREA 73 A—2a>205—,

REMOEERETE. LHBY—ERZEEHLTVLET,

Mori Trust Hotels & Resorts manages Laforet Hotels & Resorts under the Mori Trust Group brand
as well as foreign branded hotels. Using our accumulated hotel expertise, we provide a range of high-quality services
including rented meeting rooms, nursery, cafe, restaurant and a tourist information center for foreign visitors to Japan.

BARTFI-JITHEE HAH7z-LAMNSVEE
Management of hotels and golf courses Management of cafe & restaurant

WEASERBEXBEE

Management of corporate members club

BERETEER
Operation of rented meeting rooms

BRI TAA=2 3B H—EE BREMEE
Operation of tourist information center Operation of Nursery

GROUP COMPANIES 41— o

BRARH FISAM-R-NUTF12IZ

Mori Trust Holdings Inc.

JIL—TRHOKARESLUREEE. ZNFZANIIL—TOEEAE
BEUVIN—T 77107 VR BIEEPT (R, B AFLE) DFEER

Management and coordination of shareholdings in Mori Trust Group companies

#ZhI2MEXEH

MORI TRUST CO., LTD
TEERK. RTIRESLSURESE

Real estate development, hotel management and investment business

FBIFZAM-ENTRIOAY MR R

MORI TRUST BUILDING MANAGEMENT CO., LTD.

BE-ATFINT o VEE BREE - EEEE AVTUT - V/R—2avEHE
Comprehensive building services for building management,interior design management & renovation, and planning & consulting

FIIZAM-RFIZXEI -V HhRAEH

MORI TRUST HOTELS & RESORTS CO., LTD

AT INT 5 BARN ERBEFOEES L UM /R—2aVFERE
Operation of hotel chains & golf courses, Management of tourism information center,
Meeting room lease, Innovative R&D

BARUFTERTIL

MAMPEI HOTEL CO., LTD.
AERTILDES

Operation of the Mampei Hotel

BRIUEHFE

Asanoya CO., LTD.

Ny EEFORESLOBE. LANIVBE 7T EROME - REBSUCRTHE
Production and retail of pastries and sweets; hospitality; design, manufacture and retail of original branded products
HoI)—F - FARL—YarAB%RARH

Sun Marina Operations CO., LTD.

RTINS H@ET I )—F )Y -~ OEE

Operation of the Sheraton Okinawa Sun Marina Resort

MT&EIL b R TFIVE R

MT&Hilton Hotel CO., LTD.
FTIVAYZy KRR TE)LN/NBRDY— R/ TEILN R Y — ) O

Management of the Conrad Tokyo, Hilton Odawara Resort & Spa and Hilton Okinawa Sesoko Resort

MTEMARTFILZ RO Ay M4t
MT&M Hotel Management Co., LTD.

AT RRIT2aVR/P) RRIT+2 3R WIUAY N RTIVRR ) ORE
Management of The Tokyo EDITION, Toranomon, The Tokyo EDITION, Ginza and JW Marriott Hotel NARA

RRHE#ARL - avXGRAAH
RRH Kyoto Operations GK

AT T)—=AHOAVILRTILEEB OFE
Management of "Rihga Royal Hotel Kyoto"

MT&SHERTFILZRI A GRS

MT&SH Hotel Management GK

A7)l M Hotel Tokyos O E
Management of "1 Hotel Tokyo"

73LtE—-IHRARH

FORETSEINE CO., LTD.
MAUHFEEONEICHDZEE. FFE, EE

Planning and development of urban type condominium for sales management
HZHISZAM LTI —ERBRARH

MORI TRUST RESIDENTIAL SERVICE Co.,Ltd.
NEYVVIVER BEFEEEDRE

Sale and rental of condominium apartment properties
HFIIZAM-TEYMTRIAV AR

MORI TRUST Asset Management Co., Ltd.

REEZNEEER

Operation of real estate investment trusts

MORI America LLC

FEECRE. EESLUZORESEOHOKRERERK

Real estate business in the United States

MORI America Management LLC
KEFBECRT IMRER EE

Real estate management service in the United States

Ty 2B
AZMAX CORP.
R apnEEHORIERTE

Manufacturing and selling cold drawn special steel shapes

WL MIEHRA T

Shiroyama Heating & Cooling Supply Co., Ltd.
WLA—Fo RRT7—IRTS— NI UABHROME SRR

District heating and cooling services for Shiroyama Garden, Tokyo World Gate and the adjacent areas
IRV—RHAEH

ESLEAD CORPORATION

Ry2avnEEE - BTBEINESE - EHFERE

Sale of condominiums, Real estate replacement business, Real estate rental business, etc

IZU—-RFEMEEFARH

ESLEAD TATEMONOKANRI CORPORATION

TEEEREE QL

Real Estate Management Business, etc

IR)—REHEGKASH

ESLEAD CHINTAI CORPORATION

EEEESE

Rental Management Businesses

FEHARH

SOUDEN CORPORATION

BAREEE

Electricity Supply Business

1— -IIEEHASH

E - L CONSTRUCTION CORPORATION

BT —LBE

General Contract and Renovation Businesses

IRV—RUF7NTr A

ESLEAD REALTY CO.,LTD

TEERSEEX. BEERAEE. AEFEM

Real estate circulation business, asset utilization business, leasing and loan business

IRV=RNI2HEREH

ESLEAD HOUSE CORPORATION

FREDESE

Sale of detached houses

FoOA=2avB AR
DIGIMATION CORPORATION

Web¥—4 74> A IVT 12 B2 WeblE BB - Webd > 7oV RiBLEE B

Web marketing consulting, Web advertising optimization, Web contents optimization etc.

IRV—RERFUIRIA MRS
ESLEAD HOTEL MANAGEMENT CORPORATION

IREE - RTI. BREARORE. BB EESLUI VLTV IER L

Management, operation and consulting services for Ryokan, hotel and budget hotel, etc.

IRV=R-TEybIRIAVMEAEH
ESLEAD ASSET MANAGEMENT CORPORATION

TEYMIRIAVRNER BE

Asset Management, etc.

IRV—R7NR—MAVRERXEH

ESLEAD APARTMENT CO.,LTD.

MBIV NG NTHAF—ZT7N— NS - BR5E

Development & sales of urban compact designer apartments

EVV—Ty7HkAEH

E CLEANUP CORPORATION

NIZRIN)—ZVJEBLVEIL -T2 23y -RFIVEDI V-V J %

House-cleaning, and cleaning service for building, condominiums, hotel etc.

BAdELT—E2HRRH
NANTO BUILDING SERVICE CORPORATION

EWAVTFUREEEE THEEESE

Building maintenance and real estate services

ILT4PVzRvIAB%REH

MT GENEX CORPORATION

ELNDOUZ1—7IIFEHAE BESEZEEERE

Facelift of building, and parking operation management, etc.

HZRIZAMRERY-ERBRASH

MORI TRUST INSURANCE SERVICE CORPORATION

BERBRAEZE

Nonlife insurance agent

BRRIHFIIMEY—-EZ

CHIYODA ME SERVICE CORPORATION

BRRHS AT LORT  REEH

Maintenance and preservation of electrical equipment systems

ILT1T7ATvIoHRREH

MT ITEC CORPORATION

BRRGLIF BABETH

Electrical construction, Telecommunications construction

BER
HFEIAMI—MEEZA

MORI TRUST REIT, Inc.

FHEF SLUTTHES 2 LERENRETIEENDAFFICHTIRE

Investment in real estate and asse-backed securities investing primarily in real estate

EFHERIVEy avkAE

Aichi Road Concession Co.,Ltd.

EMROXEE LU Z OREIDMIK(CEH 32 EBRDMRFERE -
BEEBLGOUCHZBR(CETIREER 0L

Road maintenance and management in the Aichi prefecture district and surrounding
regions and associated road improvement works
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http://www.mt-bm.co.jp/?utm_source=link&utm_medium=gp&utm_campaign=23
https://www.mt-hr.com/?utm_source=link&utm_medium=gp&utm_campaign=23

LIST OF MAIN FACILITIES OF MORI TRUST GROUP %52 ko) —7x=hm0m—5

Z74X  Office ARFIL&') YV — N Hotel & Resort

SRR (Tokyo) BRE 79170533 RTIVEER  SURAN, ALUXURY COLLECTION HOTEL KYOTO 2015.03 39 Eﬁ“g@;}‘ EEPTEEM%%E%
5%{}%#51#9'7— e 202510 | 236,200 | 43/3 ?%IX?RWZJTZZ BR5/9T27)—aL7 3 RTIVER  SHISUL ALUXURY COLLECTIONHOTEL, NARA | 2023.08 43 EREZEMEKIKAT62&F
I;ET;; z ; 33 — ::!ij;s::i:sx: fg; ?:1013 1132:;;‘61 287;; gé:j ::2 :1311 177 SUH?‘)JTU—] L33 ViRT)V MBS RAPHSU ALUKURY COLLECTION HOTEL Mveko OkivawA | 2018.12 58 fqlﬁji;iha:'gﬁ%l‘ﬁf?ﬂﬁﬂf?"—ﬁ*ﬁﬁﬂﬁﬁﬁm 8
HWARMTE L K AMIYAGHO MT BUILDING 1993.03 40,734 | 20/4 | BXE/F94-3-20 BRIT«>aviE/M THE TOKYO EDITION, TORANOMON 2020.09 206 RREEXFE/MH4-1-1
®/F2TEY7— TORANOMON 2-CHOME TOWER 1999.07 34,550 | 21/4 | ARk /F92-3-17 FRIT 1 3VIRE THETOKYO EDITION, GINZA 2023.12 86 RRHRRXIRE2-8-13
B JFYHKEIL TORANOMON YHK BUILDING 1992.03 3,008 9/1 | BXpE /F92-3-20 W )Fy N RTFIVER JWMARRIOTT HOTEL NARA 2020.07 158 EREREM=4&KK1-1-1
E/P40MTE L TORANOMON 40 MT BUILDING 1982.12 15,397 9/3 | BXE /FI5-13-1 a2 5y RER CONRAD TOKYO 2005.07 291 RREEXEHE-9-1
E//\FMTE MTEJL25HE TORANOMON 4-CHOME MTBUILDINGII | 1992.07 7,180 9/1 %Eﬁ//\Fﬁ4'2'1 2 RTFIA YT 1 TRIESTSN—ARN)—K  HOTEL INDIGONAGASAKI GLOVERSTREET | 2024.12 66 RIFRERIGETEILFA12-17

. ZRET XY SHIBAKOEN ANNEX . - | BXEZANE3-1- .

- ;2;;;22 e 132;8? ?iiz ;; z;:j‘:ﬁ:;i 1 Hotel Tokyo | HOTEL TOKYO 2026.03 | 211 | ERHERAKR2-17-22
BAR]T Ry 2220 KAVIVACHO ANNEX ! 1989 12 1,295 | 10/1 | BX®E/FI3-7-11 IVA) IR KRTIL EQUINOX HOTEL 2019.08 212 35 Hudson Yards, New York, NY
RMAETRY IR HIGASHIAZABU ANNEX 1985.03 1,220 9/- | BREMAH1-10-13 RRYA Y MRTIL TOKYO MARRIOTT HOTEL 2013.12 249 HERBR)NXILG)4-7-36
ATT EAST ATT EAST 1992.07 16,741 13/1 | BEXKRR2-11-7 B 7y MRTILLEH FUJI MARRIOTT HOTEL LAKE YAMANAKA 2017.07 105 B S ERE AR LA 812561
FIR1ITEEY Y —EJIL  AKASAKA 1-CHOME CENTERBUILDING | 1988.11 16,800 | 14/2 | BEX#HKI]KRI-11-30 BHRY)F NRTFIL KARUIZAWA MARRIOTT HOTEL 2016.07 142 EFEtE A BB HRITER4339
RFVIBENT A>T TOKOSHIODOMEBUILDING 2005.01 | 191,394 | 37/4 | BXRA#E1-9-1 FEXUFy MRTIEES 1ZUMARRIOTT HOTEL SHUZENUI 2017.07 | 128 | EERFEHAFI529
%EZTEMTE)L SHINBASHI 2 CHOMEMT BUILDING 2000.03 6,414 o %%IX%H%ZS-S EEWAY ) Ay NRTIL LAKE BIWA MARRIOTT HOTEL 2017.07 274 HEEFILTSERT+83R2876
FIB27MTEIL SHINBASHI 27 MT BUILDING 1973.03 9,584 8/2 | BR#E2-12-11 - — .

TR IR SHINBASHI ANNEX 1975.11 4,270 6/2 | BXE5-35-10 FEREEY)F Y MRTIL NANKI-SHIRAHAMA MARRIOTT HOTEL 2017.07 182 ML BFHLEEMEERT2428

TrmEx | AORNSR RS T —AEE MARUNOUCHI TRUST TOWER MAIN 2008.11 | 115,380 | 37/4 | FRERADHKI-8-3 STTRHEY YN —F YR SHERATONOKNAWASUNMARNARESORT | 2016.06 | 246 | HBRERBB M FEE66-1

(Chiyoda) [~ 1 RS 2 N9 J—NBE  MARUNOUCHI TRUST TOWER NORTH 2003.09 65,195 | 19/3 | FRAAXADAI-8-1 Y1 RT1VRTILE THE WESTIN SENDAI 2010.08 292 BEHEMETEEX—FH1-9-1
RERNSANYT— KYOBASHI TRUST TOWER 2014.02 52,471 21/3 | R REIE2-1-3 EJLRNBEYY—R&ZIN HILTON ODAWARA RESORT & SPA 2004.02 163 W) R/ NARTIEAFIISS3-1

(g;fg%) HIBOME )Y : ORI oMV 2012.09 2,639 8/1 | ARERE1-19-8 EILR HERE) Y — HILTON OKINAWA SESOKO RESORT 2020.07 298 e R EEE AN EEES750
SRAERAAIE") )b CINZA SHOWA PORIBUILOING 1985.05 7,019 9/2 | RRIXSRES-14-14 I—Mr—R)\(-9)A4yNERAT—3  COURTYARD BY MARRIOTT TOKYO STATION 2014.04 150 RREBPRXFEEF2-1-3
HREILRNSZANY T — GOTENYAMA TRUST TOWER 1990.03 68,799 | 21/3 | RJIXJt&I4-7-35 . N . -

(Shiélalm%ku) KIBEMTEL AR VT BUILDING 1994.07 26,981 | 14/3 | @IIEL&N5-9-11 J—Mr—R 1\ U7y MITFABRAT =32 COURTYARD BY MARRIOTT SHIN-OSAKASTATION | 2015.11 332 ABRAFABRTATENIXRER1-2-70
MBILT Ry U R25HE  GOTENYAMAANNEXI 1999.07 2,639 | 11/1 | @NIRXAL&)4-2-1 J=hMr—R-N\1-T)FvhBES COURTYARD BY MARRIOTT HAKUBA 2018.12 72 REFRIARZAMABMALREH2937

A (Miyag) BERTIV MAMPEI HOTEL 1894 (BI%) 86 RERIMEAREH RITEHIRI25
WWENZZANYT— SENDAI TRUST TOWER 2010.04 | 125,296 37/2 | iEHEERX—FHA]1-9-1 WERIBRH GORA-KANSUIRO 1949.04 14 W) B BT ENEARETE 1300

e {MEMTE:\)L L e 1999.03 43,194 | 18/2 {M’iﬁi%ﬁiﬁli*%l&]4—2-3 FEIRIGFERR DB HAKONE GORA ONSEN YUTORROAN 2013.04 34 = ||| B B T E FEARATRE1300-119
B MTEJL EAST SENDAIMTBUILDING EAST 1981.06 13,115 1| et ERSXERE4-2-8 &) ZEEANNEX YUTORIROAN ANNEX 2016.11 18 HE)IEEWTEFERATHE1300-126
EMTE )L SOUTH SENDAI MT BUILDING SOUTH 1993.06 6,445 6/- | BTH=HEFXBEA-3-10 : Rl M #

KBRR (Osaka) YV ADTTIVRTIVRER RIHGAROYAL HOTELKYOTO 196911 | 489 | FENETEIE Frmmer me

. FRRNZRANY T — SHIN-OSAKA TRUST TOWER 1994.01 48,115 | 21/2 | KERMENIXEER3-5-36 FHIRIREE B2 RYORIRYOKAN KARAKU 1996.10 19 R RA T RIUXTEERTFER 499
(Osakash) | #RRMTEILISEB SHIN-OSAKA MT BUILDING | 1984.11 12,610 10/- | RBRrvie) | XFEF&5-13-9 RTINS T7+—LHBE HOTEL LAFORET NASU 1990.07 118 HARR AR EEBAREB]ZA206-959

R (<yoto) S FEMRINT ST CHIBAMATSUO GOLF CLUB 1993.09 - FE LA RE/\E1563

GBS | mEEReL (OO KOWAEILOING 197407 | 11934 | 11/3 | FREIEEEARR 574 —L IR RO LAFORETHAKONEGORAYUNOSUMIKA | 1984.03 | 66 | #%)IlR AR R EB AR ATIR 1320

= 10 St. James Avenue 2000 52,564 19/4 | 10t James Avenue, Boston, MAO2116 74— L FRERHOE HAFORETITO ONSEN YUNONIWA 1985.04 84 BERFRMEF2-3-1

Boston 75 Arlington Street 1913 24,060 10/1 75 Arlington Street, Boston, MA02116 RTINT 74— IEESF HOTEL LAFORET SHUZEN.I 1976.08 228 BEEFEHmAF1529
15 Necco Street 2024 32,143 | 12/1 | 15Necco Strest, Boston, MAO2210 F74—LEEF& AV N)—=UFT  LAFORETSHUZENJRCOUNTRY CLUB 1976.08 - R RFEEMATF1529

New York | 245 Park Avenue 1967 165,627 45 /- | 245Park Ave, New York, NY10029 vy J) - S ER (J—R) SHANGRI-LATOKYO 2009.03 200 RR#BFAEXHIDOAT-8-3

washington,0C | 601 Massachusetts Avenue 2015 44,488 | 11/5 | 601 Massachusetis Avenue NW, Washington, DC. TIT74=IR- N3 Ay MRS ()—2) FARFIELDBY MARRIOTT OSAKANAMBA | 2020.07 300 KPR AT A PR & X TR 2-3-25
2235 Monroe Street 2002 14,991 6/- | 2235 Monroe Street, Herndon, VA

l:l/?rrg:slr: 2245 Monroe Street 2002 15,083 6/- | 2245 Monroe Street, Herndon, VA E8A%  Residence
35 Hudson Yards 2019 101,752 72/- | 35Hudson Yards, New York, NY . -

HE ‘ BT ‘ oL/ PRAE
Property Name Completion Stories Location
o 71TN S §l N Bl SHIROYAMA TRUST COURT 1991.11 12/4 EXR/F4-3-2
MARTMTIO— b KAMIYACHO MT COURT 1993.01 8/1 HXE /F95-2-5
=M T 5 X MITA TSUNAMACHI TERRACE 1996.04 4/- HBX=mH2-19-6
LYFY S TR+ E RESIDENCIA AZABU-JUBAN 2001.06 12/- BXA+E1-9-4
BEMER  Shop & Dining BT 2 AT IN—hAY b AZABU TERRACE APARTMENT 1980.02 9/1 BRNAAKS-16-35
e B | EEARIS
AT Ve O = Rl b5 2 ha—bk GOTENYAMA TRUST COURT 1990.04 25/3 f)IXAL&)114-7-37
MLOUNGE MEouNeE 2003.09 THARXADPN1-8-1 HERILT 5 2 GOTENYAMA TERRACE 1999.07 11/1 I KAL&)I14-2-1
KRSZKNSF4TS5H TRUST CITY PLAZA 2010.08 ETEEX—EE1-9-1 FIT—S1%4H APMARJU TODOROKI 1997.07 8/1 HAEARZ 4 H7-2-7
HEERFIMTREIL SHINBASHI EKIMAE MTR BUILDING 2024.11 BXHE2-8-5 H . LTy 2—E] THE RESIDENCE ICHIBANCHO 2010.06 29/1 WETHEEX—BR]1-9-2
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